
CODE
OF

CONDUCT

FAIR PLAY, EVERY DAY



“What’s important is to keep Fair Play!” 

We are making René Lacoste’s sports slogan into a rule of conduct for our business  
and behavior. With this Code of Conduct, we want to clarify the rules that apply to 
all employees in the LACOSTE Group and to its stakeholders so that we can work 
together while respecting the laws, ethics, and, of course, the values that unite us:  
being accountable, audacious, collaborative and caring. 

The Code of Conduct complements our internal policies and directives; it is not intended 
to anticipate or address every situation that may arise. 

The principles and recommendations it contains show the path to follow to incorporate 
fair play in your behavior in the sporting spirit that has been behind our success.

One Brand, One Voice, One Team.

Thierry Guibert
CEO
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01
COMMUNICATE  

AND ACT:  
WE ARE ALL CONCERNED!

IF YOU HAVE ANY DOUBTS 
CONCERNING HOW THE RULES 
STATED IN THIS CODE APPLY TO 
YOU OR ANY OTHER EMPLOYEE, 
PLEASE ASK YOUR MANAGER 
OR THE HUMAN RESOURCES 
MANAGER.
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ETHICS COMMITMENT 

BY THE EXECUTIVE 
COMMITTEE 
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—  LACOSTE RESPECTS AND ENSURES ITS PARTNERS RESPECT 
THE FOLLOWING: 

(ILO)  

(OECD)

— EXECUTIVE COMMITTEE
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RESPECTING 
THE RULES
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FIGHT AGAINST CORRUPTION

(or of attempting such conduct)

(e.g.: proposal of an employment contract or a service contract to a friend or relative).

BENEFITS AND GIFTS
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(or equivalent)
(or equivalent)

 

CONFLICT OF INTEREST

— ON EMPLOYMENT

or selected as providers or external consultants

— ON EXTRA-PROFESSIONAL ACTIVITIES

— ON GROUP BUSINESS OPPORTUNITIES
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USE OF EXTERNAL PROVIDERS

(or equivalent in local currency)

IF COMMERCIAL CIRCUMSTANCES 
SHOULD REQUIRE AN EXCHANGE  
OF GIFTS OR INVITATIONS, YOU MUST 
USE COMMON SENSE TO ENSURE 
THAT IT DOES NOT INFLUENCE YOUR 
DECISIONS IN ANY WAY.
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04
PROTECTION  

OF THE COMPANY  
AND THE BRAND
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USE OF COMPANY RESOURCES

—  ASSETS AND RESOURCES

— INTERNET

Group’s IT Charter
(including e-mailings and access to the internal network).

(dating)

* The Group IT Charter is available 
  on the LACOSTE intranet portal
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PROTECTION OF THE BRAND  
AND CONFIDENTIAL INFORMATION

— DUTY OF CONFIDENTIALITY

-

(CRM)

— INTELLECTUAL PROPERTY RIGHTS

(including brand-

WORKING WITH INTEGRITY ALSO 
MEANS PROTECTING LACOSTE’S 
INTANGIBLE ASSETS, INCLUDING 
BRANDS, REPUTATION AND THE 
COMPANY’S CONFIDENTIAL 
INFORMATION.
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FIGHT AGAINST  
COUNTERFEITING

  

AS THE NOTORIETY OF OUR  
BRAND GROWS WORLDWIDE,  
WE ARE INCREASINGLY CONFRONTED 
WITH COUNTERFEITING. 

Any unauthorized use of our brands must be reported 
by email to counterfeit@lacoste.com
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05
RESPECTING  

PEOPLE
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ZERO TOLERANCE FOR ANY FORM  
OF DISCRIMINATION, HARASSMENT, 
VIOLENCE

— DISCRIMINATION

— MORAL OR SEXUAL HARASSMENT

— VIOLENCE

 or threats 

— DISCIPLINARY PROCEEDINGS



16    

FREEDOM OF EXPRESSION AND 
SPEAKING OUTSIDE THE COMPANY

—  SPEAKING AND SOCIAL MEDIA

—  EXTRA-PROFESSIONAL ACTIVITIES

LACOSTE

(develop-
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WORK ENVIRONMENT /  
HYGIENE AND SAFETY

NO LACOSTE EMPLOYEE AND NONE 
OF ITS PARTNERS SHALL BE EXPOSED 
TO SITUATIONS, BOTH INSIDE AND 
OUTSIDE THE WORKPLACE, WHICH 
COULD BE DANGEROUS OR DAMAGING 
TO THEIR HEALTH.
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06
ENVIRONMENTAL  

PROTECTION

LACOSTE AND ITS PARTNERS MUST 
COMPLY WITH THE LAWS AND 
REGULATIONS IN EFFECT ON 
ENVIRONMENTAL PROTECTION 
IN THE COUNTRIES WHERE THEY 
OPERATE.



 
 




