
LACOSTE TRANSFORMS ITS ICONIC CROCODILE INTO A GOAT TO CELEBRATE 

NOVAK DJOKOVIC WITH AN EXCLUSIVE CAPSULE COLLECTION

From the Crocodile to the Goat: Lacoste reinvents its iconic logo in tribute to the greatest 
tennis player of all time

New York, August 25, 2025 – On the eve of the US Open, Lacoste celebrates its ambassador 

Novak Djokovic by transforming the brand’s iconic Crocodile into a GOAT (Greatest Of All 

Time), giving rise to an exclusive capsule collection.

This symbolic metamorphosis, named From the Crocodile to the Goat, pays tribute to an 

extraordinary player who has pushed the boundaries of greatness and transcended what was 

thought possible in the world of tennis. Novak Djokovic, Lacoste ambassador for more than 

8 years, embodies this excellence that fully deserves such a celebration.

The GOAT collection is composed of five iconic pieces - polo, t-shirt, tracksuit jacket, cap and 

trousers – each proudly bearing the exclusive logo. This limited-edition capsule is available 

across selected countries worldwide.

An exceptional launch on Fifth Avenue
At the heart of Lacoste’s new New York flagship, on the legendary Fifth Avenue, Novak 

Djokovic personally unveiled the collection on August 22, in a special meet & greet format.

An outstanding record of achievements
Considered the greatest tennis player of all time, Novak Djokovic holds unparalleled records: 

24 Grand Slam titles – the most ever won by a male player, the greatest number of weeks 

ranked world No. 1, as well as the highest number of Grand Slam match wins. He also holds 

the record for Masters 1000 victories and remains the only player to have won each of these 

prestigious tournaments at least twice.

This celebration resonates particularly strongly on American soil, the stage of René Lacoste’s 

great achievements - where he was first given the nickname “Crocodile,” where he won the 

US Championship in 1926 and 1927, and where he conceived the idea of inventing the polo 

shirt. Today, from that same legendary foundation, Lacoste launches this collection from its 

Fifth Avenue flagship, embodying its ambitions in the world’s largest sportswear market and 

celebrating a century of tennis excellence, from René Lacoste to Novak Djokovic.

“Novak Djokovic has been part of the Lacoste family for over eight years. Together, we have 
shared an exceptional period, during which he won 12 Grand Slam titles - half of his career 
total. Beyond the extraordinary player, his tenacity, mindset and values have contributed to 
elevating and amplifying the brand. Transforming our Crocodile into a GOAT today to pay 
tribute to him, and unveiling the collection here, where René built his legend, was an obvious 
choice. This initiative reflects our ability to reinvent our codes while staying true to René 
Lacoste’s heritage.” said Thierry Guibert, CEO of Lacoste.


